The Web Design Process

Desigh for web content



How do | design and build a website?



Influences on desigh outcomes

e The Client
e The Users
 The Designer

 The designer negotiates the space and builds a connection
between client and audience

* The designer is paid by the client but obliged to the audience

 The designer adds a third influence = creative need

Ideas from The Shape of Design by Frank Chimero



http://shapeofdesignbook.com/
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Responsive design?

“Content out”

“One Web”

“Mobile first”
“Device agnostic”
“Responsive design”

Isn't there a nice, easy workflow that deals
with all of this?



A Web Site Designed
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No two designers will use the
same workflow. It's up to you to
discover a workflow that works for
you. However...




Always start
with content




Workflow
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Initial ideas on
napkin/back of
envelope. Start with
low-fidelity.




Wireframing
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Wireframing any way you like...

18 Great Examples of Sketched Ul Wireframes and Mockups



http://webdesignledger.com/inspiration/18-great-examples-of-sketched-ui-wireframes-and-mockups




Sketch Design and Mocku
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sustainability

We think very carefully about
our footprint and about your
footprint. We work hard to
understand and seek
solutions focally fo provide a
sustainable landscape.

Choice of fonts, colour etc.

sustainability geeky stuil  work/life

4
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Coding and Preview
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Emily Myers

Fine studio ceramics

< lang="en">
< >
<?php ($_SERVER[ "DOCUMENT_ROOT '] . ' /perch/runtime.php’); 2> Ceramic artist

<? age title="Fine studio ceramics"; ?>
$page_ ’ The workshop

Techniques
charset="utf-8"> Forms & vessels
>Emily Myers | <? echo $page_title ?></ >
< name="description” ="Emi i i Gallery
= ption"™ content="Emily Myers, ceramic artist, makes vases and other vessels
the potter's wheel. She uses carving and facetting techniques as well as employing beautiful Exhibitions
glazes.">
< name="author" content="David Watson | Hand-coded with love"> Where to buy
Contact
name="viewport"” content="width=device-width, initial-scale=1, maximum-scale=1">
"stylesheet™ href="/style/base.css™> °
stylesheet” href="/style/skeleton.css">
rel="stylesheet™ href="/style/nivo-slider.css™>
rel="stylesheet” href="/style/slider-theme/default.css"> Emily Myers is an established Studio Potter, Fellow of The Craft Potters
Association and Crafts Council selected maker. She works in porcelain and
red stoneware clay. Emily’s pieces are often carved and fired with beautiful
glazes. She exhibits her work regularly in the South of England. Her work is
* A2 fm = 5 O aeide = B =TTl for sale - prices range from £45 up to £550 for larger pieces.
= Line 1, Column 1 Tao Sz d PP Emily is now offering 2 day pottery courses for adults with fellow potter

Jennie Gilbert. Details at www.jenniegilbert.com

. . ] . . . Forthcoming exhibitions
COd | ng N teXt Ed ItO r a n d p FEVIEW N Fl FEfOX Join the mailing list if you would like to receive exhibition updates.




The web design process

Client brief

Sketch design/wireframe (critical analysis & feedback)
Mock-up (critical analysis & feedback)

Development

Testing (critical analysis & feedback)

Deployment

Promotion



Considerations

Usability/User Experience (UX)
Navigation and search
Use of colour/contrast etc.
Readability
Consistency/logic/conformity etc.
Findability (on-page SEQO)
Accessibility
Business logic



Who is the website for?

The designer?
The client?

The user?

Know your audience.
Apply a “user centred” design approach.

A website that is not useable or useful for its target
audience is useless.
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